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J6TD: THE HEART OF
JEWELLERY SOURCING

 The largest show In the Middle East for diamonds and gemstones sourcing

 The best machinery and technology offer displayed for the industry

* A strong variety of exhibiting countries, ensuring a high level of international
business activities



Jewellery, Gem & Technology in Dubal (JGTD) iIs desighed for professionals
looking to source, connect, and scale their business globally. Strategically
located within 7 hours' flying distance of over 4 billion consumers, the show
offers an ideal backdrop for international business and high-value trade from
27 - 29 October 2026 at the Dubai Exhibition Centre (DEC).







Reinvigorate your business: JGTD is strategically scheduled to align
with the peak selling season, ensuring businesses can capitalise on
optimal market opportunities and set the stage for success in the
coming year.

Engage with decision-makers: Connect with buyers, business leaders
and professionals from thriving economies in the Middle East, Africa,
India, Russia and beyond, all within seven hours of flying time from
Dubai.

Gain industry insights: Gain perspectives from key industry leaders,
experts and peers as they address the most critical developments
In the iIndustry through our seminars and on the show floor.
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Boasts ultra-modern infrastructure, extensive air transport network and
business-friendly environment.

Renowned for its pearling traditions and its Gold Souk.

DMCC's Coloured Gemstone Ecosystem, a leading hub for the sourcing and
trade of coloured gemstones, offers an unparalleled environment for the
evaluation and trade of emeralds, rubies and other rare gemstones.

More than 1.06-billion carats of rough and polished diamonds were traded in
Dubai over the last five years.

In 2025, the luxury jewellery market in the UAE was valued at $1.24 billion and
IS projected.to grow at-a CAGR of 10.36% through 2030.

The jewellery market within the Gulf Cooperation Council'(GCC) countries was
valued at $14.9 billion in 2025 and is anticipated to grow to $24.4 billion by
2034.

Dubai’s lab-grown diamond industry is expected to reach $74.45 billion by 2032.
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P R O F ‘ L E Showcase your products to manufacturers, wholesalers and retailers across the following categories:
FINISHED GEMSTONES SEMI-FINISHED JEWELLERY
JEWELLERY PRODUCTS TECHNOLOGY
FINE JEWELLERY DIAMONDS JEWELLERY MOUNTING DISPLAY & PACKAGING
SILVER JEWELLERY COLOURED GEMSTONES JEWELLERY ACCESSORIES GEMMOLOGICAL SERVICES
WEDDING JEWELLERY PEARLS TECHNOLOGY SOLUTIONS

MEN'S JEWELLERY

LAB-GROWN DIAMONDS JEWELLERY TOOLS & EQUIPMENT
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HIBITORS SAY

“We focus on high-end emeralds. This is the first
time we've joined JGTD. The most valuable part
of being here is gaining exposure to a new set of
clients we don’'t normally get to see. We've met a
lot of new faces. We may have met some before
without realising it but | feel like 99% are new
buyers - and that’s really good. This is
something hard to achieve.”

Aviral Dangayach
Beautiful Colorstone Co Ltd (Thailand)
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“We are really excited to showcase our master
alloys and our plating solutions here. We met
most of our important clients and also met some
new ones - both local customers and in the wider
Middle East. It’s really important for us to be here
this year because we wanted to market our new
branch that opened back in March. We'll definitely
be back in 2026.”

Miriam Poliero
Legor Trading LLC (Italy)
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EXHIBITORS SAY

“This year's JGTD is amazing for us. People are
coming to Dubai to expand their businesses. Here,
we're most excited to showcase our exclusive
layouts. It's easy to engage customers with them.
For generating direct leads, it’s really effective. We
found some new potential clients but the most
Important aspect is meeting our existing
customers at this exhibition. You could
say JGTD serves as a bridge between
customers and suppliers.*

“This year, we have new diamond
jewellery collections.

All our diamonds are natural diamonds. We

believe in natural diamonds because of their
iInherent value. We want to show them at JGTD

since they draw customers from around the world

and to show the market what Jawhara is capable of.

| would like to thank the show management for inviting a lot of
international customers. We have met clients from Asia, Europe

and Africa. The most valuable aspect of being here is that you

meet both your existing customers and new ones.
Of course, we'll be here again in 2026.”

Pranav Malaviya i
L1 . Saeed Tawhid Abdulla
Hari Krishna Exports (India) Jawhara Jewellery LLC (UAE)
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I'HINa i
e were able to touch base with many suppliers.
For existing suppliers, we were able to strengthen our

relationships. The reason for us to attend JGTD is very much
about networking and connecting with suppliers and making

sure that we are correctly informed as to what is going on in apbout 10 in total. | like the craftsmanship,
the industry. | would definitely recormmend the show - orgamsat.lon e_and m_oc_:l_ernlty that_all douls
not only does it expand your world by seeing other together in this exhibition. Next time, | will

suppliers and the variety that is available in the convince people in Jordan to participate.”
world, but it also educates you about what is out

there, what you’re buying and why
you're buying it.”

“We're pleased to have met new suppliers -

Faris Azzam Mahmoud Daana
Milano Goldsmithing & Jewellery Co (Jordan)

Tennille Kay Hoge
Cape Tools & Jewellery Supplies (South Africa)
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I'HINa i
n this industry, you need three main things - the

ideas, the tools and the stones. JGTD is the place

where we have all of this in one place, a one-stop

shop. | was able to meet new suppliers in addition to “I was really excited to find new discoveries, fresh
my old suppliers - maybe 3 or 4 new suppliers that | trends and products at competitive prices. For sure,
can do business with in the future. The I'll recommend attending JGTD because it’s a

highlight of the show is the machinery connecting hub. Why travel all around the world to
section - lots of new technologies, lots meet suppliers when you can come to one place to
of new ideas that will make producing meet them all?”

much easier in the near future.”

Albert Haddad
Wadih Haddad Jewellery (Lebanon)

Farog Gilligrian
Varouj Jewelry (Egypt)
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JGTD is jointly organised by two of the industry’s leading events groups:

* Informa Markets Jewellery, organiser of the world’s biggest fine jewellery marketplace -

Jewellery & Gem WORLD Hong Kong.
o |talian Exhibition Group (IEG), organiser of Vicenzaoro, one of the most influential jewellery shows worldwide

and the top European trade fair in the sector.
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~400 26 /2% 5668 | 15% 58% 55% | /7,595

Exhibitors Countries International Visitors INncrease in International Increas.e N Total
& Regions Exhibitors Attendance Buyers International Visits
Buyers

HOSTED BUYERS PRODUCT SEGMENTS

N
223 422 53% 37% 41% 22%
Hosted Buyers Total Visits Revisits

FROM Finished & Diamonds Tools, Equipment

Middle East (52%), Central Asia (26%), Asia (10%), Semi-finished Coloured Gemstones & Technology
Africa (6%), Europe (6%) Jewellery LGD & LGD Jewellery Packaging & Services




Top 10
BUYER COUNTRIES/REGIONS

United Arab Emirates

ndia

ran

srael

China

Saudi Arabia
Tuarkiye
Russia

Sri Lanka
Uzbekistan



BUSINESS NAT
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Others
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5.8%

Private Jewellery collector

2.2%

Buying Agent

5.2%

Jewellery Designer

Source: Data from visitor registration form

5.8%

Retailer / Online Shop
23.5%

Importer / Exporter / Distributor
20.5%

Wholesaler / Trading
20.2%

Manufacturer / Supplier

16.8%



: JEMUUT
MAIN PRODUCT

Others
3.8%

Services

7.5%

Tools, Equipment & Technology
10.3%

Source: Data from visitor registration form

:
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CREST

Finished Jewellery

29.9%

Jewellery Parts & Accessories

16.7%

Display & Packaging
16.2%

Jewellery Materials

15.6%




JDB POS\TION

Owner /Director / President

'll' 50.9«

Source: Data from visitor registration form

Buyer / Merchandiser

/. 2%

| )

Manager

18.9«

Others

/.0%

Sales & Marketing

15.4%



oJ OO

LINE

M

\

RAW SPACE (min 36 sgm)

Zone B

Zone A

1 open side

$ 596

$ 610

2 open sides

$ 627

$ 641

3 open sides

$ 641

$ 656

SHELL BOOTH* (min 9 sgm)

4 open sides

$ 657

$ 671

Zone B

Zone A

Price per square metre (USD)

1 open sides

$ 651

$ 664

2 open sides

$ 684

$ 698

3 open sides

$ 700

$ 713

4 open sides

$ 716

$ 730

* Shell booth includes: partitions, carpet, booth fascia, 2 counter showcases,
1 table, 2 chairs, 3 spotlights, 1 socket and 1 waste basket
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A deposit equal to 50% of the total participation / advertising fee is required at the time of booking. The 50% balance should be
paid on or before 1 August 2026. All payments are non-refundable.

USD BANK TRANSFER AED BANK TRANSFER

Beneficiary Name: Beneficiary Name:

Informa Middle East Limited, Dubai Branch Informa Middle East Limited Dubai Branch
Bank Account: Bank Account:

1024839843507 (USD) 1014839843506 (AED)

Bank Name: Bank Name:

Emirates NBD Bank Emirates NBD Bank

Bank Address: Bank Address:

Emirates NBD Bank PJSC, PO Box /77, Dubai, UAE Emirates NBD Bank PJSC, PO Box /77, Dubai, UAE
Swift Code: Swift Code:

EBILEAED EBILAEAD

IBAN Number: IBAN Number:

AE/79026000102483984 35507/ AE/71026000101483984 5506
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HONG KONG

T +852 3709 4991

C Sales Department, Jewellery Fairs
E salesjgf@informa.com

KOREA

T +82 26715 5400

C Ms Sue Seo

E Sue.Seo@informa.com

U.A.E., SAUDI ARABIA & LEBANON
C Mr Mohamad Mehieddine
E Mohamad@jgtdubaishow.com

JN [
NETWORK CJEWELLERY & GEMS

CHINA

T +86 20 8666 0158

C Ms Ruby Hu

E info-china@informa.com

TAIWAN

T +886 2 2738 3898

C Ms Rita Hung

E info.sales.tw@informa.com

EUROPE | ALL EUROPE COUNTRIES
T +39 340 0646092

C Ms Adelaide Ruzzi

E Adelaide.ruzzi@iegexpo.it

INDIA
C Mr Pankaj Shende
E Pankaj.Shende@informa.com

THAILAND

T +66 6 3796 5464

C Ms Thitima Sriutharawong
E thitima.s@informa.com

JAPAN

T +813 5296 1020

C Ms Hiromi Sakurai

E info@japanjewelleryfair.com

USA

T +1347 906 4693

C Ms Bonnie Chan

E Bonnie.Chan@informa.com

OTHER COUNTRIES/REGIONS
T +852 3709 4991

C Sales Department, Jewellery Fairs

E salesjgf@informa.coma



ANATIUNE
NETWURK TECHNOLOGY

HONG KONG CHINA U.A.E., SAUDI ARABIA & LEBANON
T +852 3709 4991 T +86 20 8666 0158 C Mr Mohamad Mehieddine

C Sales Department, Jewellery Fairs C Ms Ruby Hu E Mohamad@jgtdubaishow.com

E salesjgf@informa.com E info-china@informa.com

OTHER COUNTRIES/REGIONS
T +39 340 0646092

C Ms Adelaide Ruzzi

E Adelaide.ruzzi@iegexpo.it
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