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Attendance
5,668 

unique visitors

58%
international visitors

400
exhibitors from  

26 countries and regions

7,595 
visits

15%
increase in attendance
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United Arab Emirates  

India  

Iran  

Israel  

China  

Saudi Arabia  

Türkiye  

Russia  

Sri Lanka  

Uzbekistan

“At this exhibition, we had meetings with several 

large companies. We have made connections 

and we’re now discussing how to develop our 

business in the future. I regularly encourage my 

colleagues in my city to attend international 

exhibitions because I believe developing our 

industry, growing our business and offering our 

customers the latest designs all depend on these 

connections.”

Mukhlisakhon Kabilova 
Muxlisa Gold  

(Uzbekistan)

“I’m leading a 
delegation of the 
Gold and Gems Art 
Promotion Council 
for JGTD 2025. Our 
members have been 
attending this event as a 
delegation and making business deals. 
We have met with suppliers and hope to make 
these relationships stronger. 
With regards to machinery, our members have 
gained knowledge here and are taking the 
technology back to Pakistan.”

Muhammad Ahmad 
Gold and Gems Art Promotion Council  
of Pakistan (Pakistan)

Source: Data from visitor registration form and survey

Top 10 visitor countries/regions

Visitors are likely to recommend JGTD, 
with a high Net Promoter Score of 50.
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Finished Jewellery

29.9%

Services

7.5%

Tools, Equipment & Technology 

10.3%

Jewellery Parts & Accessories

16.7%

Display & Packaging

16.2%

Jewellery Materials

15.6%

Others

3.8%

Retailer / Online Shop 

23.5%  

Private Jewellery collector 

2.2%

Buying Agent

5.2%

Others 

5.8%

Jewellery Designer 

5.8% 

Importer / Exporter / Distributor 

20.5% 

Manufacturer / Supplier 

16.8%

Wholesaler / Trading 

20.2%

 
 

  
 

  
 

 
 

 

  
 

Owner /Director / President

50.9%

Manager

18.9%

Sales & Marketing

15.4%

Buyer / Merchandiser

7.2%

Others

7.6%

Source: Data from visitor registration form

Main Product Interest

Main Business Nature 

Job Position

Visitor Demographics
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China Italy

Thailand

Hong Kong

Türkiye

India

Sri Lanka USA

Dubai City of  
Gold

Storytelling in Jewellery and Gemstones 
By DMCC

Middle East Jewellery Designers’ Forum  
By The New Jeweller

Beyond Craftsmanship: The Role of 
Innovation and Consumer Insight in 

Sustaining Jewellery Businesses
By Dubai Jewellery Group

THE QUANTUM AGE
Jewellery and the Convergence of  

Cultural Transformation
By Trendvision

China (Zhengzhou) – Dubai LGD Industry 
Partnership & Business Matchmaking  

Forum 2025
By China Machine Tool & Tool Builders’ 

Association (CMTBA)

Selling Luxury Jewellery in  
the Digital Age with eBay

By eBay

Pavilions

Onsite Events
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*Quotes were edited for brevity and clarity

What the buyers say

“We found some suppliers – around 3 to 5 of them – who met 
our requests. The most interesting idea came from 24-karat gold 
suppliers from China. They have very nice products – 24-karat 
gold banknotes. Another was a very good supplier of high-quality 
lab-grown diamond jewellery at competitive prices. It was very 
interesting to meet them in Dubai.”

Abed Alraziq Odetallah 
Arzo Jewelry (Bahrain)

“I was really excited to find new discoveries, fresh trends and products at 
competitive prices. For sure, I’ll recommend attending JGTD because it’s a 
connecting hub. Why travel all around the world to meet suppliers when 
you can come to one place to meet them all?”

Albert Haddad 
Wadih Haddad Jewellery (Lebanon)

“We’re pleased to have met new suppliers – about 10 in 
total. I like the craftsmanship, organisation and modernity 

that all come together in this exhibition. Next time, I will convince 
people in Jordan to participate.”

Faris Azzam Mahmoud Daana 
Milano Goldsmithing & Jewellery Co (Jordan)

“In this industry, you need three main things – the ideas, 
the tools and the stones. JGTD is the place where we 
have all of this in one place, a one-stop shop. I was able to 
meet new suppliers in addition to my old suppliers  
– maybe 3 or 4 new suppliers that I can do business with in the future. 
The highlight of the show is the machinery section – lots of new 
technologies, lots of new ideas that will make producing much easier in 
the near future.”

Farog Gilligrian 
Varouj Jewelry (Egypt)

“We were able to touch base with many suppliers. For existing suppliers, we 
were able to strengthen our relationships. The reason for us to attend 
JGTD is very much about networking and connecting with suppliers and 
making sure that we are correctly informed as to what is going on in 
the industry. I would definitely recommend the show – not only does 
it expand your world by seeing other suppliers and the variety that is 
available in the world, but it also educates you about what is out there, 
what you’re buying and why you’re buying it.”

Tennille Kay Hoge 
Cape Tools & Jewellery Supplies (South Africa)
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“We focus on high-end emeralds. This is the first time we’ve joined 
JGTD. The most valuable part of being here is gaining exposure to 
a new set of clients we don’t normally get to see. We’ve met a lot 
of new faces. We may have met some before without realising it 
but I feel like 99% are new buyers – and that’s really good. This is 
something hard to achieve.” 

Aviral Dangayach 
Beautiful Colorstone Co Ltd (Thailand)

“We found clients from Europe and the UAE. The show is 
good because it brings all industry professionals together in one place. 

We also reconnected with old friends and met other industry contacts 
– not only customers – who have given us more industry information. 
This is most valuable for me.“

Akahoshi Makoto 
Director, Unison Manufacturing HK Ltd (Hong Kong)

“We are really excited to showcase our master alloys and our plating 
solutions here. We met most of our important clients and also met 

some new ones – both local customers and in the wider Middle East. 
It’s really important for us to be here this year because we 

wanted to market our new branch that opened back in March. We’ll 
definitely be back in 2026.”

Miriam Poliero 
Legor Trading LLC (Italy)

“This year’s JGTD is amazing for us. People are coming 
to Dubai to expand their businesses. Here, we’re 

most excited to showcase our exclusive layouts. 
It’s easy to engage customers with them. For 
generating direct leads, it’s really effective. We 
found some new potential clients but the most 
important aspect is meeting our existing customers 
at this exhibition. You could say JGTD serves as a bridge between 
customers and suppliers.“

Pranav Malaviya 
Hari Krishna Exports (India)

“This year, we have new diamond jewellery collections. All our diamonds are 
natural diamonds. We believe in natural diamonds because of their inherent 
value. We want to show them at JGTD since they draw customers from 
around the world and to show the market what Jawhara is capable 
of. I would like to thank the show management for inviting a lot of 
international customers. We have met clients from Asia, Europe and 
Africa. The most valuable aspect of being here is that you meet both 
your existing customers and new ones. Of course, we’ll be here again 
in 2026.”

Saeed Tawhid Abdulla 
Jawhara Jewellery LLC (UAE)

What the exhibitors say
*Quotes were edited for brevity and clarity
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“We’ve connected with some new buyers and existing customers. This 
is a famous platform for people from the jewellery industry to meet 

and exchange views. Customers have expressed their interest in 
buying some machinery, packaging and tools. After the show, we 
will follow up with our sales leads. The show has made a name for 
itself in the past two to three years, and people are now starting 
to really use this space and display their products. Because this 
is an international marketplace, we have customers from all over, 

including Africa, the Middle East and South Asia. This is the best 
part about the show.”

Samir Harshad 
Owner, Harshad Prime Trading LLC 
(UAE)

“In Dubai, we’re expanding our reach and market because we have an office here. For the 
past three years, we have been participating in this show and have been met with positive 
feedback. This year, we’re bringing some of our diamond layouts and 
fancy shapes, which are doing well. The show is good. On Day 1, 
there was strong foot traffic. We’ve received numerous inquiries 
– some for larger stones, others for fancy shapes. We’ll definitely 
be back in 2026, perhaps in a similar capacity or potentially in 
an expanded format where SRK can enhance its presence with 
stronger branding and larger booth space.”

Shreyans Dholakia 
Entrepreneur-Brand Custodian,  
Shree Ramkrishna Exports Pvt Ltd 
(India)

“We’re bringing a wide selection of very fine coloured gemstones, especially sapphires, 
rubies and emeralds. We are back in Dubai after 15 years and have reconnected with many 
of our long-standing clients while also meeting promising prospective customers. Dubai is a 
growing hub and we wanted to experience the market firsthand. It has a lot of potential. We 

would love to be back here in 2026.”

Vikash Gandhi 
Managing Director, Gandhi Enterprises Co Ltd 
(Thailand)

What the exhibitors say

PHOTOS & 
VIDEOS

*Quotes were edited for brevity and clarity


