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TOP 15 VISITOR COUNTRIES
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VISITOR DEMOGRAPHICS

| Main Business

Others
7.96%

Private Collector

2.18%

Online Shop / Mail Order / E-Tailer
4.79%

Buying Agent
5.28%

Jewellery Designer

6.09%

Job Position

Owner /Director /
President

49.424

Buyer / Merchandiser

8.44

Main Product Interest

Others
3.01%

Services

4.56%

Tools, Equipment & Technology
8.41%

Manager

19.82«

Wholesaler / Trading
23.16%

Importer / Exporter / Distributor
21.31%

Manufacturer / Supplier

16.06%

Retailer
(including Department Store)

13.17%

Sales & Marketing

13.91x%

Others

8.41x%

Finished Jewellery

29.38%

Jewellery Materials

21.9%

Display & Packaging
16.38%

Jewellery Parts & Accessories

jgtdubaishow.com

16.36%




WHAT BUYERS SAY

JGT Dubai was a great opportunity to
meet new suppliers of fine jewellery from
ltaly and Turkey, and buy coloured stones.
The show was a big surprise.

Larissa Apollaro
VIVARA (Brazil)

JGT Dubai presented us with a good opportunity to
speak directly with our existing suppliers and new
vendors. | found new companies offering interesting
products and discovered a wide variety of goods,
especially within the diamond product category.
Participating in this exhibition was also very useful
when it came to coloured gemstone purchasing since
you could not buy these goods without seeing and
touching them first. We can’t wait for the next edition
of JGT Dubai.

Farog Giligrian
Varouj Jewelry (Egypt)

This first edition of JGT Dubai was great. | think
Dubai will be the future hub in the region for the
jewellery industry, and it’s very important to build
connections among all the major jewellery and
gemstone centres, from India and Israel to Europe.
It was good to be back in a B2B show such as JGT
Dubai.

Michel A. Zeidan
Ruwi Jewellers LLC (Oman)




WHAT EXHIBITORS SAY

“JGT Dubai’s first edition was amazing and
outstanding. We had new customers coming from all
over the world, and our customers reached us here in

Dubai.”

Alice Alessi
Alessi Domenico (Italy)

“We are very happy about our performance at JGT Dubai. =
We met with so many new customers from South America,

Europe and Russia. We will continue to exhibit here.”

Mehemet Diribas
ZEN Diamond (Turkey)

“We have very positive feedback for JGT Dubai. We saw customers from Russia, Israel,
Turkey, Dubai and India. Dubai is also the perfect place to meet customers who are no
more than a three-hour flight away from the city. The show’s timing is also ideal since it
allows buyers to replenish their stocks at the beginning of the year.”

Paolo Bettinardi
Better Silver (Italy)

“JGT Dubai is very well organised!! Iﬁ
There are many serious buyers.”

Dhiraj Kapoor
Alexander Laut Company Limited (Hong Kong)

“We are very pleased to be a part of JGT Dubai and we
strongly believe in this show. We met a lot of customers from
different countries, particularly from the US, Europe and the
Middle East.”

Ashish Garg
KGK Diamonds & Jewellery DMCC (Dubai)



