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MEDIA RELEASE 

Middle East’s flagship jewellery fair opens in Dubai 

today as industry races to lock in peak season orders 

JGTD delivers three days of B2B sourcing across fine jewellery, gemstones 

and technology, with buyers wrapping up year-end purchasing and 2027 

inventory plans 

 

DUBAI, United Arab Emirates, 27 October 2026 − The Middle East’s premier B2B jewellery 

sourcing destination opens its doors today, bringing thousands of trade professionals together 

at a pivotal moment – the final push to secure peak season orders and lock in 2027 inventory 

strategies. 

Now in its fifth edition, Jewellery, Gem & Technology in Dubai (JGTD) runs through Thursday at 

North Halls N21 and N23 of the Dubai Exhibition Centre (DEC) in Expo City, gathering 

approximately 300 exhibitors representing 20+ countries and regions. The event is anticipated to 

attract trade buyers from 100+ markets, underscoring Dubai’s position as the region’s centre for 

jewellery trade, show organisers Informa Markets and Italian Exhibition Group SpA (IEG) 

announced. 

The fair features dedicated country and regional pavilions representing major suppliers from 

Hong Kong, India, Italy, Thailand and Türkiye, each highlighting their unique strengths in the 

jewellery sector. Expert-led sessions run alongside the exhibition floor, offering buyers and 

sellers practical insights into where the market is moving – and why. 

“Timing is everything and JGTD opens today as buyers face one of their most important sourcing 

windows of the year. With peak selling season approaching and 2027 planning in full swing, the 

case for attending JGTD is clear for wholesalers, distributors, chain stores and jewellery makers. 

The decisions made here will impact their businesses in the months ahead,” said Celine Lau, 

Director of Jewellery Fairs at Informa Markets. 

Lau continued, “What makes this fifth edition particularly exciting is seeing how the industry 

keeps finding new ways to do business. Buyers are rethinking how they source, exhibitors are 

changing how they present and the conversations on the floor are focused on growth – not only 
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for individual companies but for the trade as a whole. Through our partnership with the Italian 

Exhibition Group, the invaluable support from DMCC (Dubai Multi Commodities Centre) and 

Dubai Jewellery Group (DJG), and the exceptional welcome we have received from Dubai, we 

have built a platform that creates tangible opportunities for growth. Together, we are committed 

to driving this sector forward.” 

Marco Carniello, Chief Business Officer of Italian Exhibition Group (IEG), added: “We are pleased 

to contribute, together with Informa Markets and our local partners DMCC and DJG, to the 

development of Dubai as a strategic hub for the international jewellery trade. Built through a 

shared vision and the commitment of multiple stakeholders, this ecosystem has become a key 

point of reference for the jewellery industry in the UAE and beyond. 

“We have continued to strengthen JGTD’s proposition, combining a strong sourcing offer across 

fine jewellery, diamonds, coloured gemstones and jewellery technology with insights into market 

developments, trends, retail and innovation. In a period of uncertainty and market volatility, this 

combination is more relevant than ever, providing businesses with the knowledge and tools to 

make informed decisions, identify new opportunities and support the growth and 

competitiveness of the markets connected to Dubai.” 

The excitement does not stop there. This year, the experience extends beyond JGTD itself. The 

fair is part of the second edition of Dubai Diamond Week (26 – 29 October), which opened 

yesterday with the seventh Dubai Diamond Conference organised by DMCC. It is a purposeful 

pairing that takes attendees from in-depth discussions on the future of diamonds straight to live 

commerce on the show floor. 

Highlighting the city’s role as a hub for the global diamond trade, DMCC Executive Chairman and 

Chief Executive Officer Ahmed Bin Sulayem said, “The second edition of Dubai Diamond Week 

brings together the strategic and commercial priorities of our industry. The Dubai Diamond 

Conference will focus on reigniting consumer demand for natural diamonds and unlocking new 

sources of value, while our programme of meetings and company showcases at Almas Tower 

and the Dubai Diamond Exchange will turn these discussions into concrete business 

opportunities.  

“Alongside JGTD, the region’s leading international B2B jewellery exhibition, we are bringing the 

global industry together in Dubai to build partnerships, expand trade and shape the industry’s 

next phase of growth. I thank our partners and delegates for their commitment to that future.” 

His remarks were echoed by DJG Chairman Tawhid Abdulla, who emphasised the importance of 

collaboration in responding to current market conditions. Abdulla noted that each edition of 

JGTD “reaffirms Dubai’s position as the City of Gold and a true meeting point for our global 

industry.” 

"With highly volatile gold prices and other global and regional challenges to navigate, we 

recognise that our sector’s next phase of growth will not come from any one company or market 

working in isolation. It will come from collaboration by manufacturers, traders, retail players, 

gemstone sources and technology providers choosing to work together rather than compete 

alone. Platforms like JGTD make that possible, bringing our industry face to face with new 

suppliers, new buyers and new markets that would otherwise take years of individual effort to 

reach,” Abdulla said. 
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International Suppliers 

JGTD’s show floor delivers thousands of collections spanning fine jewellery, diamonds, coloured 

gemstones and technology – each one positioned to meet the demands of today’s trade buyers. 

Fine Jewellery 

Taiwan’s Bipre Co Ltd arrives with statement pieces designed to stop traffic: An aquamarine and 

morganite bracelet in 18-karat gold and a Colombian emerald necklace with a combined weight 

exceeding 100 carats. For retailers focused on everyday luxury, Hong Kong’s RK Gems Co and H 

& R Jewellery Limited, alongside Singapore’s Taka Jewellery Pte Ltd, offer collections built for 

volume and repeat business. 

Diamonds 

Beyond finished jewellery, the diamond section brings depth and variety to the sourcing mix. 

Buyers will find parcels, layouts, matched pairs and individual stones from leading suppliers 

including Narola Diamonds Pvt Ltd, Paladiya Brothers, Shivam Jewels and Yondor Diamonds Ltd 

– all known for their extensive colourless and fancy colour diamond offerings. 

Coloured Gemstones 

The coloured gemstone offering is equally robust. Gemeasy FZCO presents a curated selection of 

Paraiba tourmalines sourced from Brazil and Mozambique, while Blue Gems Supplier introduces 

lagoon tourmalines alongside rubellites, morganites and the highly sought-after neon electric 

blue Paraiba tourmalines. Emerald Mines Co Ltd displays premium ruby, sapphire and emerald 

inventory, and RMC Gems HK Co highlights rubellite, Paraiba tourmaline and an expansive 

gemstone portfolio. 

Technology & Machinery 

Rounding out the sourcing experience, the technology pavilion reinforces JGTD’s position as a 

complete sourcing destination. Italy’s Faro Srl exhibits the Faro F1 and F35 CNC machines – 

precision equipment engineered for fine goldsmithing, from slabs and rings to bracelets. 

Fresissima brings “Made in Italy” solid carbide burs crafted for goldsmiths and stone setters, 

while Thailand’s SmartPro Instrument Co Ltd introduces testing and measuring tools designed 

specifically for the diamond, coloured gemstone and jewellery sectors. 

These companies represent just a snapshot of what’s on offer at JGTD, with more exhibitors 

awaiting discovery across the show floor. 

 

 

On the Agenda 

 

JGTD’s programme brings buyers face-to-face with the insights, connections and tools driving the 

next phase of the industry. Here is what is happening at the fair’s Golden Stage: 

 

The Jewellery Trendbook 2028: What Will Drive Demand Next?  

27 October, Tuesday | 2:30pm – 3:30pm 

Led by Paola De Luca, Co-Founder & Creative Director of Trendvision, this session explores 

global and Middle East market outlooks, the evolving value of gold, diamonds and coloured 

gemstones, and the product directions buyers need to watch. 
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Dubai Jewellery Design Awards  

27 October, Tuesday | 3:30pm – 4:30pm  

Organised by Dubai Jewellery Group (DJG), in partnership with the World Gold Council (WGC) and 

Dubai Design Academy (DDA) by DMCC 

Join the official launch of this annual competition, open to professional designers, students, 

alumni and other creative talent across the UAE. 

 

From Design to Production: New Manufacturing Technologies and the Role of AI  

28 October, Wednesday | 11am – 12pm  

Organised by the Dubai Business Group for Gold & Jewellery Designers 

The jewellery industry stands at the intersection of traditional craftsmanship and innovation. 

This session explores the journey from initial design concept to final production, examining how 

manufacturing technologies and artificial intelligence are changing the way jewellery is created, 

produced and brought to market. 

 

From Design to Business: Building Successful Jewellery Brands in the GCC  

28 October, Wednesday | 2:30pm – 3:30pm  

Hosted by Dubai Design Academy (DDA), moderated by Academy Manager Krishna Raj 

Discover how to turn creative ideas into sustainable, market-ready brands within the Gulf 

Cooperation Council market. This panel brings together jewellery entrepreneurs and industry 

experts to provide practical takeaways while examining how regional businesses can compete 

and grow internationally. 

 

Retail NXT 2026: A Look Into the Future of Jewellery Retail  

28 October, Wednesday | 3:30pm – 5:30pm  

Organised by The New Jeweller 

 

This session is delivered across two panels: 

 

• Panel I – UAE and the Middle East: Poised for a Retail Transformation. Understand 

the shifts in the jewellery economy as major retail brands venture into and expand 

across the region. The UAE has historically welcomed prominent brands that have grown 

over time while local retailers continue to innovate and capture significant market share. 

• Panel II – Technology Disruption in Jewellery Retail. Explore technology solutions 

shaping the evolution of jewellery retail as tech providers present virtual “try-on” 

software, tag and barcode systems, security platforms and more – equipping retailers 

with the tools to enhance the customer experience and improve operational efficiency. 

 

The full program is available on JGTD’s official website.  

 

 

About Informa Markets 

Informa Markets creates platforms for industries and specialist markets to trade, innovate and 

grow. Its portfolio comprises more than 550 international B2B events and brands across sectors 

including healthcare & pharmaceuticals, infrastructure, construction & real estate, fashion & 

apparel, hospitality, food & beverage, and health & nutrition.  

https://www.jgtdubaijewelleryshow.com/en/events-programme
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The global jewellery division of Informa Markets offers in-person and web-based sourcing 

experiences, digital solutions and dedicated B2B platforms that connect international buyers 

with high-quality suppliers in fine jewellery, gemstones, fashion jewellery and accessories. Its 

portfolio includes trade fairs and events in key cities worldwide, the powerful digital platform 

JewelleryNet, a dedicated Jewellery Media Team with flagship publication JNA, the education 

programme Jewellery & Gem Knowledge Community, and the industry's most prestigious awards 

programme – the Jewellery World Awards (JWA). imjewellery.jewellerynet.com 

 

 

About Italian Exhibition Group 

Italian Exhibition Group S.p.A., a joint stock company listed on Euronext Milan, a regulated 

market organised and managed by Borsa Italiana S.p.A., has, with its facilities in Rimini and 

Vicenza, achieved national leadership over the years in the organisation of trade shows and 

conferences. The development of activities abroad – also through joint ventures with global or 

local organisers, in the United States, United Arab Emirates, Saudi Arabia, China, Mexico, 

Germany, Singapore, Brazil, for example – now sees the company positioned among the top 

European operators in the sector.  www.iegexpo.it/en 

 

 

About DMCC 

DMCC is a leading international business district that drives the flow of global trade through 

Dubai. As a single economic platform where commodities, capital and technologies converge, 

DMCC enables companies to access high-growth markets and global opportunity at scale. 

Through specialised industry ecosystems, flexible commercial and property solutions and direct 

access to expertise, partners and talent, we make it easier for our members to do business from 

one of the world’s most strategically positioned trading hubs. This is why DMCC is home to over 

26,000 multinationals and high-impact startups, reinforcing Dubai’s position as a global centre 

for trade and innovation. DMCC is where the world does business. For more information, visit 

www.dmcc.ae 

 

 

Media Contact 

For media inquiries about JGTD, please contact the organisers at dubai@iegexpo.it 
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